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Only Saver's Digest direct mail penetrates all the households in your market... one message sent to one mailbox. Compared to hundreds of radio stations and
hundreds of cable TV stations, your advertising message is sent to the consumer’s one & only mailbox & they are all “tuned in” to that one mailbox. In fact,
90% of those who receive the Digest keep it & use it regularly for up to 6 weeks.*

Everyone has a mailbox & with Saver’s Digest, you'll be in up to 97% of them! Today it is your turn to join the hundreds of satisfied advertisers in Savers Digest!

Saver’s Digest is Reliable
Serving the Tampa Bay 28+ years. Guaranteed circulation by US Postal Service. High
customer renewal.

Saver’s Digest Impacts Your Business

Immediate cash flow. Create new customers. Entice your customers to buy more often. Create customer
loyalty. Become more competitive.

Track Your Market with Saver’s Digest

Find out where your customers live.
Target households in your market.

Flexible Advertising Done Your Way
Change your ad monthly. You control offers & coupons. Special offers to spike sales.
Seasonal advertising opportunities. Announce special events.

Saver’s Digest is Your Best Advertising Value

Reach the middle to upper income households in your market. Select your market by market zone....
we mail where you do business. Reach 25,000 to over 600,000 households monthly. Limited exclusivity
offered for most business categories.

Our Professional Services from Start to Stamp
Experienced advertising consultants help plan your advertising program. Full service
from concept fo creation. Complete in-house graphics department.

For Advertising & Information: Response Media, Inc. Sales Department, 2849 Executive Drive, Suite 200, Clearwater, FL 33762
Hours: Monday - Friday 8:30 AM - 5:00 PM EST Phone: 727-573-4600 Toll Free: 800-934-4378 24 Hour Fax: 727-572-8986
E-Mail: Sales @ SaversDigest.com
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